There is no doubt that funcral
service is changing, and the role of the
preparation room within the funeral
home is changing also. Savvy funcral
directors are thinking “ourside the
box,” using the preparation room in
creative ways as part of their client
services and public relations.

Mot many years ago, funcral
directors often regarded the prepa-
ration room as an after-thought.
They considered it merely a necessary

Thinking Inside

The Prep Room (and outside the box)

One family gathered in the preparation room to say goodbye to a beloved son. Another family visited a preparation room to
put aside painful memories surrounding the loss of their mother. Yet another wanted to erase morbid misconceptions about
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part of the business, scen only by
staff and interns with the result that
it was often dirty, worn out and less
cared for than the garage.

MNow our clients are telling us thar
there is a trend toward putting the
preparation room in its rightful place
- no longer “at the back of the
house.” More and more funcral
directors are recognizing thar the
preparation room can contribute
added value to their operations.

what goes on in that room. In one community, religious groups made use of the preparation room in order to observe their
funereal rituals. Do these examples bring to mind a new way of valuing the preparation room as a resource and an asset to

Many dircctors upgrade their
preparation rooms for their
employees’ health, staff satisfaction
and to meet local and OSHA code
requirements. While these are
nccessary and desirable reasons to
update that work environment, a
modern and well maintained prepa-
ration room is also a good business
investment, offering the secondary
benefits of a public relations assct and
an cducational resource.









